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1 Summary of results

AbilityNet helps people with disabilities to use computers and the internet to
improve their lives, whether at work, at home or in education. Our team of web
accessibility experts conducted a series of tests on five popular fitness club

websites in August 2012. The websites reviewed were:

www.fitnessfirst.co.uk o Poor/satisfies some legal
requirements
www.lafitness.co.uk * Very poor/not legal
www.nuffieldhealth.com/fitness-and-wellbeing * Very poor/not legal
*
WwWWw.puregym.com Very poor/not legal
www.virginactive.co.uk * Very poor/not legal

A 5 star scale was used

*kkkk . . . .
Excellent. Site is highly accessible and exceeds
minimum legal requirements for accessibility

*k* . . o . .
Base level. Site satisfies minimum legal requirements for
accessibility.

*

Very poor. Site is not accessible and does not meet
minimum legal requirements for accessibility.

Two or four stars are given when a site meets some of the criteria for the level
above. For full details on how we decide a website’s ranking please see

Appendix B.

All the companies were contacted well in advance of the review, to be given the
opportunity to make a statement for inclusion in the report. As of 13 August,
none of the five companies contacted had provided a commitment to, or more
general statement on, either their approach to accessibility or their legal

requirement to comply with the Equality Act 2010.
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2 Why is it important for fitness club websites to be

accessible?

It’s good for business

In the UK there are 11.8 million people with a registered disability. There are
estimated to be 1.6 million who are registered blind, 1.5 million with cognitive
difficulties, a further 3.4 million people who are otherwise IT disabled and 6
million that have dyslexia. The total spending power of these groups is now

estimated at £120 billion a year.

Being able to get fit and stay fit is as important for people with disabilities as it is
for the rest of us. People with disabilities often have less choice in terms of the
sports and exercise they can undertake. Being able to identify their local gym,
investigate its facilities and identify the one best suited to them helps them

overcome physical barriers, get fit and stay active.

Good business sense suggests that UK’s significant disabled customer base
should be a key market for any website, yet our research shows that their needs

are being widely ignored.

It’s the law

Today many services are either only available on, or offered at, a discounted
rate on the Internet. Other websites provide vital information or functionality. If a
website doesn’t meet a base level of accessibility then it will be impossible for a
large number of disabled visitors to use. Many others with some sort of limiting

condition will also have great difficulty.

It is illegal to bar disabled visitors from on-line services and information offered
to the general public. No organisation would purposefully do this, but many are

either not aware of the problem or simply don’t know what to do to address it.
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3 Customer comments

"The Virgin Active website was very messy! | spent ten minutes trying to locate
my nearest club. | did eventually find it but then couldn't see any details about it.
| would have been better off googling for it. The Pure Gyms’ website wasn't
much better. Very confusing. | putin my post code and managed to find my
nearest gym but when | wanted to join for £24.99 a month, | was then shown a
page which told me to choose my gym either by post code or location which |
had already done! | didn't see the point. There was also too much info, some
of which | did not understand. | was being charged £25 joining fee plus
somehow | had chosen to donate £2 to Cancer Research. | didn't know if it was

a monthly donation or a one-off. As | say - very confusing."

Hazel Dudley, blind screen reader user
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4 How we carry out the Accessibility Reviews

All websites were audited in August 2012 for accessibility and usability using a
wide range of in-depth manual checks. The testing process was also assisted
by HiSoftware’s enterprise accessibility test, ‘Compliance Sheriff’ - a market-
leading testing tool that can quickly conduct a series of technical checks on a

high volume of webpages.

Compliance Sheriff scans a web site for a total of 172 different accessibility
checks including images, forms, and dynamic content. The results are then
available in a report which includes the exact locations of code issues, as well as
alerts to elements that require manual inspection. This test produces a series of
charts which are summarised in an overall health rating included in each site

report.

Our AbilityNet accessibility consultants then use the results of this scan to
undertake an accessibility audit. They report on specific issues and indicate

where and why failures have occurred in the automated testing.

This two-pronged approach produces a detailed report that reflects the full

picture of the compliance level of each site.

Finally we ask our extensive network of testers with a range of disabilities to look
at the sites and tell us what they found. These provide a view from the coalface

and relevant quotes are included within this report.
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5 Fitness First

URL: http://www fitnessfirst.co.uk/
Compliance Sheriff health: 51%

Star rating: **

The main accessibility issues found on this website during our investigation and

a description of the impact they will have on users, are summarised below.

5.1 Inconsistent Navigation

Important elements of websites should always be placed consistently on every
page. This helps all users learn how to use and navigate pages quickly and
easily. Placing elements consistently particularly helps those with learning
difficulties, those who can only see a small part of the screen at any one time
when using screen magnification software and blind users who may be using

screen reader.

Figure 1 shows the main navigation menu on the Fitness First homepage.

&  Choose your country Shop Fitness First
o 0 Experience Find a Find a Learn about Learn about Try us 4 Join us
tness rSt Fitness First 4 Club Class Membership 4 Fitness 4 i

Figure 1: Navigation menu on homepage.

Figure 2 shows what happens to the navigation menu if the user clicks the ‘Join
Us’ link.

) . Need some help joining?
ﬁtneﬁ; irst & Call us on © 0844 412
2664
Membership Builder Membership Payment Confirmation

Figure 2: Navigation menu on Join Us page.
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The navigation menu has changed completely and all the links to the main
sections of the website are no longer visible. This could be very confusing and
frustrating for some users if they wanted to visit other parts of the website.

5.2 Text Embedded in Images

A page with text embedded in images makes it less flexible as it cannot be
increased using browser settings nor be changed with a custom style sheet. Text
embedded in images can appear blurry to users of screen magnification
software. Large amounts of unnecessary images make pages less efficient for
users browsing on 3G connections as they increase the data requirements
needed to view the page. There is also the risk that an appropriate text
alternative will not be provided.

Figure 3 shows an image on the homepage with a large amount of text
embedded in it.

L ®
, s ) "@lin the
thy?
We'll arrange for you to take ru n n I ng o

a run around Central Park
with your very own personal
trainer. Take in the sights as
you exercise in one of the
world’s most famous parks!

~ Calling'all members:

F.  Visit your club in August for |
the chance to WIN Personal
Training in Central Park

New York!

Figure 3: Image with embedded text.

5.3 Text Alternatives for Images

Text alternatives are important for screen reader users as the text is read aloud
by the software. If written properly they can describe the content or function of
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an image to someone who cannot see. They also act as a tooltip to sighted
users as some browsers display the text alternative when the user hovers over

the image with the mouse cursor.

Figure 4 shows three images present at the bottom of the homepage.

...to put you first.

Click here to find cut more "."V:.".“P R pay for Hesl?

Fitnoss First
quality from

%19

per month

Terms and conditions apply Prices vary by club.

Figure 4: Text alternatives for images.

There are two major accessibility problems. Firstly, each image has text

embedded in it. Secondly, the text alternative for each of the images is “” (empty
quotation marks). This text alternative provides no useful description of the

content of the images to the user.

5.4 Link Names

All links should be given a name which clearly and concisely describes the
content accessed by selecting that link. Labelling links with an accurate
description of the content behind it creates a positive browsing experience for all
users. Screen reader users often browse a web page by using a feature of this
software which brings up a list of all links present on a page. This allows them to
quickly skim a page when looking for information and can make browsing much

more efficient.

On the homepage there are two links named ‘read more’ and on the ‘Experience

Fitness First’ main section page there are five links named ‘find out more’ and
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one link named ‘here’. These names give the user no indication of the content

accessed by selecting that link.

5.5 Scrolling Text

Scrolling or moving text can be very distracting for some users. It might be very
difficult to read for users who have learning difficulties, dyslexia or use

technology such as screen magnification software to browse a website. It might
also cause problems for other people, such as those with low literacy levels and

those whose first language is not English.

Figure 5 shows scrolling text present on the ‘Experience Fitness First’ main

section page.

itigue when exercising your arms, use

Figure 5: Scrolling text.

If scrolling text is essential to the design of the page, then there should be a
means for the user to control the speed at which the text moves to make it easier

for them to read, such as a ‘pause’ button.
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6 LA Fitness

URL: http://www.lafitness.co.uk/
Compliance Sheriff health: 16%

Star rating: *

The main accessibility issues found on this website during our investigation and

a description of the impact they will have on users, are summarised below.

6.1 Inconsistent Navigation and Presentation

The navigation mechanism of a website should always be consistent across a
website so all users can learn how to find the information they want quickly and
easily.

Figure 6 shows the navigation menu on the LA Fitness homepage.

'__*

Home Clubs Membership Why ch;)ose Member Personal Corporate Alesha

zone training membership

Book a tour Press centre

Figure 6: Navigation menu on homepage.
Figure 7 shows what happens when the user clicks on the ‘member zone’ link.

Findus: [ K@

Home | Clubs | Fitness | Join | My LA whLA |Logon

o LA fitness

nere together:

we'll gett

[ ”~
Figure 7: Navigation menu on member zone page.

Figure 8 shows what happens when the user clicks on the ‘corporate
membership’ link.

L o
Why choose LA? Healthy workforce Online Health Corporate
. Manager account options

Home Join Contact us E-Brochure Club finder Main website
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Figure 8: Navigation menu on corporate membership page.

By clicking two links in the main navigation menu of the homepage, the user is
presented with a completely new navigation system. This could be very
confusing and make the site hard to use for people with learning difficulties and

screen reader users.

6.2 Keyboard Accessibility

If content or functionality is not available using the keyboard it may be

inaccessible to screen reader user or those using alternative input devices.

Figure 9 shows the Frequently Asked Questions page. It is not possible to
navigate to the links for each question using the keyboard and use of the mouse
is required. This means important content on the LA Fitness website will be not

be available to some users.

Joining FACs

Where is my nearest club?

For your convenience we have included a postcode search function on our website, making it easy for you to find your nearest club. Please
click here to use this function.

How much is membership?

How do | join?

How long do | have to sign up for?

Do you offer student membership?

What is the minimum age to join LA fitness?

When | join will | be issued with a membership card?

How can members pay for their membership?

Can | trial the club before joining?

Figure 9: Frequently asked questions page.
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6.3 Keyboard focus not visible

If a site is fully accessible using a keyboard, it is usually accessible to a range of
other specialist input devices which rely on functions of the keyboard. Instead of
using a mouse, it is sometimes possible to navigate through the links on a
webpage using the Tab key and then select the link using the Return key. When
a user does this, it should be clear which link is active so they know what they

are selecting.

When using the keyboard to navigate through the links in the LA Fitness
website, there was no visual indication which link was currently active. A
keyboard user would very quickly get lost when trying to find their way around

this website.

6.4 Text Embedded in Images

A page with text embedded in images makes it less flexible as it cannot be
increased using browser settings or be changed with a custom style sheet. Text
embedded in images can appear blurry to the users of screen magnification

software.

Figure 10 shows three graphic links on the homepage with text embedded in

them.

Flexible membershij
only 2 or 6 weeks.  more ©

FREE 3 day gym
membership

Figure 10: Graphic links on homepage.

As these images are also links, they contain important information. Some users
who have low-vision may not be able to see this information, making the site

much harder to use.
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6.5 Text Alternatives for Images

Text alternatives are important for screen reader users as the text is read aloud
by the software. If written properly they can describe the content or function of
an image to someone who cannot see. They also act as a tooltip to sighted
users as some browsers display the text alternative when the user hovers over

the image with the mouse cursor.

Figure 11 shows the main graphic banner on the homepage.

[No alt! H :

¥ LAoOH - - ——
_EEXR  Dive in for free TN
. with a 3 day gym pass @0 0%(\5

Figure 11: Graphic banner on homepage.

While a text alternative has been provided for the login button, no text alternative
has been provided for the banner. As this contains a lot of text, this means that

this content will be totally inaccessible to some users.

6.6 Colour Contrast

Where there is not enough contrast between the foreground and background
colour used for text (e.g.: light coloured text on a light coloured background),

users with low vision or older web users may have difficulty reading information.

Figure 12 shows text used for headings on the Clubs page tested with a colour

contrast checker.
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& Colour Contrast Analyser = @ @
Options  Image Help

Foreground
Colourselect [ |  Hex #AEBODS

Background

Colourselect [ | v Hex: #FFFFFF B

[7] Show contrast result for colour blindness
Result- Luminosity

Contrast ratio: 2.1:1 (| Display details
Text Large text
X X

Figure 12: Heading colour contrast checker.

The results show that this colour contrast combination does not meet even the
minimum requirements set by accessibility guidelines. This means that some

users will find it very difficult to read.

6.7 Form Labels

Forms are an important part of any webpage as they are one of the main ways a
user interacts with a page. As such, they should be made as usable and

accessible as possible.

Figure 13 shows that a form on the LA Fitness website does not use HTML form

labels.
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..........................................................................................................
:Find your nearest club:

E"label No for! IPIease enter your postcode l]
[ Next F
..........................................................................................................
:0Or select a club from the dropdown lists

g”label No for! | London clubs l] [id="ddIAllLondonClubs" | choose a club E]
: [label N fort [ Other clubs | i
:[id="ddIAllOtherClubs" | choose a club =1 Next [E
..........................................................................................................

:0r select a London Tube Station from the dropdown list

: [label No for [ Tube stations ]| [id="ddIAllTube Stations" | choose a station [~][

Figure 13: Form with HTML labels.

Using HTML form labels is one way to make forms easier to use for everyone. It
provides a bigger target area for mouse users and makes them much more

accessible to blind people using a screen reader.

6.8 Poor use of HTML Headings

Using HTML elements for headings is important as screen reader users can
navigate a page quicker by using headings. Using HTML headings properly also
means the structure of the page is maintained if a user is browsing using a
custom style sheet. If the heading structure is not logical, or heading elements

are misused to achieve a visual effect, a user may become disorientated.

Some of the pages in the LA Fitness do not use any HTML headings at all, while
others use them, but do not use them properly. This could make navigating and

finding information on the page difficult for some users.
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6.9 Increasing Text Size

It is important to use relative units for text elements so a user can increase the
size using the browser settings if they find it difficult to read. The design and
layout of the rest of the webpage should be flexible to allow the user to do this.
Figure 14 shows what happens to the text on the homepage when we increase it

using the browser settings.

Welcome to LA
fithess

Congratulations on making the
important decision, to take the
first steps to a healthier, fitter
you. We're delighted you're
considering LA fitness.

We’'re looking forward to helping

temes mahiniin srntir mAacmanal

FREE 3 day gym
membership

Figure 14: Text size increased.

Although the size of the text can be increased using the browser settings, some

of it becomes hidden by an image so the user cannot see it.

6.9.1 Skip Navigation Links

Screen reader users must often listen to repetitive navigation content every time
they visit a page. Providing a means to skip over this means they can access the
content of the page much quicker. This is often done by providing a ‘skip

navigation’ or ‘skip to main content’ link.

There was no link like this present on the LA Fitness website.
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7 Nuffield Health

URL: http://www.nuffieldhealth.com/fitness-and-wellbeing
Compliance Sheriff health: 29%

Star rating: *

The main accessibility issues found on this website during our investigation and

a description of the impact they will have on users, are summarised below.

7.1 Keyboard Accessibility

If a site is fully accessible using a keyboard, it is usually accessible to a range of
other specialist input devices which rely on functions of the keyboard. The
Nuffield website uses a pop-up menu for its main navigation system, as shown in

Figure 15.

PHYSIOTHERAPY | B

Free health MOT

Health assessments

» Nutrition advice

Private doctor service !

« Weight management programme

b

Relaxation spas
(

evesemeen e msa—pearens)

Figure 15: Pop-up navigation menu.

This pop-up is only displayed when the user hovers over the link with the mouse
pointer. In this case, the mouse is hovering over the Wellbeing link. If someone

is using the keyboard to access the website, they will not know that these links
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are there. This makes some content totally inaccessible and means they might

not find the information they are looking for.

7.2 Keyboard focus not visible

Instead of using a mouse it is sometimes possible to navigate through the links
on a webpage using the Tab key and then select the link using the Return key.
When a user does this, it should be clear which link is active so they know what

they are selecting.

When using the keyboard to navigate through the links in the Nuffield Fitness
website there was no visual indication which link was currently active. A
keyboard user would very quickly get lost when trying to find their way around

this website.

7.3 Link Names

All links should be given a name which clearly and concisely describes the
content accessed by selecting that link. Labelling links with an accurate
description of the content behind it creates a positive browsing experience for all
users. Screen reader users often browse a web page by using a feature of this
software which brings up a list of all links present on a page. This allows them to
quickly skim a page when looking for information and can make browsing much

more efficient.

On the homepage there are links named ‘read more’ which give the user no

indication of the content accessed by selecting that link.

7.4 Text Size

It is important to use relative units for text elements so a user can increase the
size using the browser settings if they find it difficult to read. The text on the
Nuffield Fitness website cannot be increased using the browser settings in

Internet Explorer. This could make it very difficult to read for someone with low-

Page 19 of 42



www.abilitynet.org.uk
FITNESS CLUB WEBSITES, AUGUST 2012

vision. It also reduces the flexibility of the website when viewed across a range

of different screen resolutions.

7.5 Colour Contrast

Where there is not enough contrast between the foreground and background
colour used for text (e.g.: light coloured text on a light coloured background),

users with low vision or older web users may have difficulty reading information.

Figure 16 shows text used for links at the top of each page tested with a colour

contrast checker.

@ Colour Contrast Analyser o || = | &R
Options  Image Help
Foreground
Colour select. [ v Hex #3CBO03 8
Background
Colourselect [ | v Hex #FFFFFF B

("] Show contrast result for colour blindness
Result- Luminosity

Contrast ratio; 2.43:1 || Display details
Text Large text

X A X

Figure 16: Links at top of page tested with contrast checker.

Figure 17 shows text used for links at the bottom of each page tested with a

colour contrast checker.
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& Colour Contrast Analyser o[ E @
Options Image Help
WHAT MAKES US DIFFERENT
Our hist Foreground
Colour select: [ ~ Hex #395938 E]
LSS Background

Colour select: [l ~ Hex #312F27

| Show contrast result for colour blindness
Result- Luminosity

Contrast ratio: 3.83:1 ["| Display details
Text Large text

Figure 17: Links at bottom of page tested with contrast checker.

The results show that these colour contrast combination do not meet the
requirements set by accessibility guidelines. This means that some users will

find it very difficult to read.

7.6 Link Size

Links should be of sufficient size to ensure that users with low vision can read
the link text clearly, users with poor fine motor control can easily select the link

and users with a very high screen resolution are taken into consideration.

The links at the bottom of the pages of the Nuffield Fitness website are very

small and closely packed together. This is shown in Figure 20.
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Figure 20: Small links at bottom of page.

These links present a number of accessibility problems. They would be very
hard to read for someone with low-vision and be very hard to select using the

mouse for someone with poor motor control.

7.7 Animated Banner

The rotating banner on the homepage, as shown in figure 21, presents a large
number of accessibility problems, especially in combination with the links to the

right.

Free health MOT

Personal action

Rewards worth £100|

Get your FREE
1-daypass

A\l
W
J

GET YOUR FREE
1-DAY PASS NOW »»

Figure 21: Animated banner on Nuffield homepage.
7.8 Moving Content

Animated or moving content can be distracting and difficult to read for some
users. This causes more serious accessibility problems when the animation

contains text which the user may want to read.
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When animated content is presented in this way, there should always be a way
for the user to control the speed at which the content is displayed to them. There
is no way for the user to control animation on the homepage. This could mean
they are unable to properly read and understand the information before it

changes.

Another problem is that when the user selects the links to the right of the panel,
the content in the panel changes. There appears to be no relationship between
the labelling of the links and the content displayed in the panel. This could be

very confusing for some users.

7.9 Images of Text and Text Alternatives

Text embedded in images can cause a number of accessibility problems,
including the additional risk that an appropriate text alternative will not be
provided. Not only does the banner contain an image with embedded text, it also
does not have an appropriate text alternative. The text alternative highlighted of

“‘Rewards worth £100” relates to the graphic link to the right of the banner.

[alt="Rewards worth £100"|

7 out of 10 members ¢
] get fitter and healthler

| in3 months. L

S
; GET YOUR FREE
1-DAY PASS NOW >

Figure 22: Text alternative of banner on Nuffield homepage.

The text embedded in images cannot be increased using browser settings or be
changed with a custom style sheet, it may also appear blurry to the users of
screen magnification software. The lack of an appropriate alternative text also

leaves a blind user unaware of the nature of the image.

Page 23 of 42



www.abilitynet.org.uk
FITNESS CLUB WEBSITES, AUGUST 2012

7.9.1 Inconsistent Presentation

The final issue with the banner occurs when the user selects one of the graphic
links. Figure 23 shows what is displayed when the user selects the ‘personal

action plan’ link.

5 Nuffield Health

1. 2.

Afree 12-p0int A perscnalised
health MOT action plan

Figure 23: Content accessed from personal action plan link.

Upon selecting the link, the user is presented with a page with a completely
different style of presentation. The most serious problem is that the main site
navigation menu is no longer displayed. This could leave some users confused

about how to return to the main site and continue browsing.

7.9.2 Link Titles

Link titles can increase accessibility when they provide additional information
about the link: to inform the user that it opens a new browser window for
example. The misuse of link titles is common; in most cases it simply duplicates
the exact name of the link. Figure 22 shows where this happens frequently on

the Nuffield Fitness homepage.

HYSIOTHERAPY

[Title: Fitness facilities| [Title: Wellbeing facilities|: [Title: Physiotherapy
FITNESS . WELLBEING P

Figure 22: Duplicate link titles.
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This is unnecessary as it means some users such as those who use a screen
reader, receive exactly the same information twice. When this occurs on every

link on the page, it can be very frustrating.
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The main accessibility issues found on this website during our investigation, and

a description of the impact they will have on users, are summarised below.

8.1 Keyboard Accessibility

If a site is fully accessible using a keyboard, it is usually accessible to a range of

other specialist input devices which rely on functions of the keyboard. The Pure

Gym website uses a pop-up menu for its main navigation system, as shown in

Figure 23.

GYMS  FITNESS

OPE

Aberdeen
Belfast

Birmingham City Centre

Birmingham West
Bournemouth

Cardiff

Coventry

Edinburgh City Centre

Edinburgh Ocean Terminal

Gateshead
Glasgow
Grimsby

Leeds City Centre South

Leicester
London Oval
London Wandsworth

CONCEPT BLOG

PRE-OPEN

Dundee

Edinburgh West
Halifax

London Greenwich
Northampton
Nottingham
Stockport

COMING SOON

Bristol

Leeds City Centre North
Liverpool City Centre
London Acton

Milton Keynes

Figure 23: Pop-up navigation menu.
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This pop-up is only displayed when the user hovers over the link with the mouse
pointer. In this case, the mouse is hovering over the Gyms link. If someone is
using the keyboard to access the website, they will not know that these links are
there. This makes some content totally inaccessible and means they might not

find the information they are looking for.

8.2 Animated Content

Animated or moving content can be distracting and difficult to read for users with
learning difficulties, people with dyslexia and users of assistive technology such
as screen magnification software. It can also make using the site harder for
people with low levels of literacy. This causes more serious accessibility
problems when the animation contains text which the user may want to read.

Figure 24 shows an example of two of the seven images in an animated graphic

on the homepage.

e

Join
London

Greenwich g\,
today Ry

Join online => per month’

Membership

Join

Edinburgh £p!r%;r%9
WeSt Plus
today’ £15 §A7"5

Joining fee

"Join online =>

Figure 24: Two of the seven images in animated graphic.
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When animated content is presented in this way, there should always be a way
for the user to control the speed at which the content is displayed to them. There
is no way for the user to pause and resume the animation on the Pure Gym
homepage. This could mean they are unable to properly read and understand
the information before it changes.

8.3 Images of Text

Text embedded in images can cause a number of accessibility problems,
including the additional risk that an appropriate text alternative will not be
provided. A page with text embedded in images makes it less flexible as it
cannot be increased using browser settings or be changed with a custom style
sheet. Text embedded in images can appear blurry to the users of screen

magnification software.

Figure 25 shows the homepage of the Pure Gym website. It contains a number
of images with a large amount of text embedded in them.

Join online now!

Join
2

London. >\ XOD ZH’\&
Greenwich e

today | g

N R

@ Keep up to date

e

onling per month’ Keep in touch >
. POWER_ PLATE. The best value gym
Discover the Difference on the ma/’kef’

NOW AVAILABLE 5
at a club near you s

A bit about

Pure Gym a ¢ ONE DAY PASSES FOR £5.99

Play video >

Figure 25: Homepage consisting of text embedded in images.

This amount of images with embedded text causes a number of accessibility
problems. It also makes pages from this website less efficient for users
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accessing the site using 3G connections as they increase the data requirements

needed to view the page.

8.4 Form Labels

Forms are an important part of any webpage as they are one of the main ways a
user interacts with a page. They should be made as usable and accessible as

possible to create a positive browsing experience.

Figure 26 shows that a form on the Pure Gym’s website does not use HTML

form labels.

e T | T
enguiry relate to?y 1d="rela =
3 = Absrisen [
i Nama| Ebel No forl |
1 Emall Aodraes| [izbei to TorT ]
Confirm Emall [1@="emanz" Jabesi Ho Tori |
AOIraes
Phones Numaer| [izbei o TorT |
How aid you ha3rjiabel No forl
3bout us?

{0 Jeater - on strest  [pamchEnghe Jiabel for="gensralinfo
i Jestet-thogndocr T [Facebook [hearabout]”|
i~ [Frieng reshers Fak
i 7 Promotional stang
e
(7 fPassing oy
i [Emelifijer
i Mess302) abel No forl
: abel No forl
'm[]t[\] 5 @
i [Fieace enter the cecurtty 0ods chown aboveJlabel No forl

Figure 26: Form elements missing HTML labels.

Page 29 of 42



state of the www.abilitynet.org.uk
( ~jnation FITNESS CLUB WEBSITES, AUGUST 2012

Using HTML form labels is one way to make forms easier to use for everyone. It
provides a bigger target area for mouse users and makes them much more

accessible to blind people using a screen reader.

8.5 Accessible Audio Multimedia Content

Users who are deaf or hard of hearing may not be able to understand the audio
track of video files, this may make the content completely inaccessible to them.
Some users may be browsing the web with a mobile device that does not

support multimedia content so some alternative is needed.

There are two videos present on the Pure Gym homepage. The first contains an
audio commentary but no captions are provided. This would make is hard for

someone who is deaf or hard of hearing to fully understand it.

As with images, the users of screen readers cannot 'see' the content of video
files and may need a text description or synopses to get an indication of the

content.

A second promotional video on the homepage does not have a commentary, but
does contain animated textual content proving general information about the
organisation. Again, this content could be inaccessible to a user with visual
problems. The inclusion of a short text-summary of this video would greatly

improve its accessibility.

8.6 HTML Heading Structure

Using HTML elements for headings is important as screen reader users can
navigate a page quicker by using headings. Using HTML headings properly also
means the structure of the page is maintained if a user is browsing using a
custom style sheet. If the heading structure is not logical, or heading elements

are misused to achieve a visual effect, a user may become disorientated.

There are instances on the Pure Gym website where HTML headings have not

been properly implemented. Figure 27 shows an example on the homepage.
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PureGym

enjoy fithess

<h2> Gym Finder<mh2> <h2>Holidays?

< h4> Find your nearest Pure Study Break?
Gym</h4> p’ </h2>

Enter your postcode: ) .
il < h4> Freeze your membership!

</h4>

. You can now FREEZE your
Find

membership for £5.00 per month
and unfreeze it at any time. Login

to your members area for details. LY &

Figure 27: Poor heading structure on homepage.

The main page heading of the page should be marked up as a H1 heading to
show it is the most important. The other headings on the page are not structured
properly as the order of the headings should be logical, e.g. H1 should be
followed by H2. On this page, H2 is directly followed by H4. In this case, it could
be that headings have been mis-used to emphasise some of the content. This
could make navigating and finding information on the page difficult for some

users.

8.7 Colour Contrast

Where there is insufficient contrast used for text users with low vision or older
web users may have difficulty reading information. It is particularly important to
ensure there is sufficient contrast for important elements that a user needs to

read or interact with.

Figure 28 shows the text and background colour used for the login form tested
with a colour contrast checker.
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& Colour Contrast Analyser =] ® @
Options Image Help
Foreground
- Colourselect. | | v Hex #FFFFFF E]
Background

g E]
..o

Colourselect || v Hex #B2D233

| Show contrast result for colour blindness
Result- Luminosity

Contrast ratio: 1.73:1 Display details
Text Large text
Login

F5 key: Display details

Figure 28: Text on login form tested with contrast checker.

The results show that this colour contrast combination does not meet even the
minimum requirements set by accessibility guidelines. This means that some

users will find it very difficult to read the text and complete the form.

8.8 Skip Navigation Links

Screen reader users must often listen to repetitive navigation content every time
they visit a page. Providing a means to skip over this means they can access the
content of the page much quicker. This is often done by providing a ‘skip

navigation’ or ‘skip to main content’ link.

There was no link like this present on the Pure Gym website.
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9 Virgin Active Health Clubs
URL: http://www.virginactive.co.uk/

Compliance Sheriff health: 14%

Star rating: *

The main accessibility issues found on this website during our investigation, and

a description of the impact they will have on users, are summarised below.

9.1 Keyboard Accessibility

If a site is fully accessible using a keyboard, it is usually accessible to a range of
other specialist input devices which rely on functions of the keyboard. The Virgin
Active website uses a pop-up menu for its navigation system, as shown in Figure

29, and to display additional information about a link, as shown in figure 30.

VIRGIN ACTIVE HEALTH CLUBS

Facilities & Classes - Active Matters - JERIIEEE TN ] Member login (> )

Membership Options Multi-Club Access Club Finder
t's not just ou s who are flexible. We have a When you join Virgin Active, you're a member of View individual clubs for:
ange of merr tions to suit you, for more than one health club. Our members can enjoy Facil ;s & swim timetables
whatever henever you want to do it multi-club membership options across our 122 clubs N"uﬂ w‘tz;c{do'a\ " a'nf' N
and how much you want to spend on doing it around the country mem ’

Find your club
Corporate Yol )

Figure 29: Content displayed when hovering over Memberships link.
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Find out
more

Want to find out more
about the Virgin Active
London Triathlon

Figure 30: Content displayed when hovering over Memberships link.

In both instances, these pop-ups are only displayed when using the mouse to
hover over the item. The pop-up items are not displayed when using the
keyboard to navigate through the items on the page. This means that some
content will be difficult to access to those who rely on keyboard access such as
screen reader users and users of specialist input devices. In the case of the
navigation menu, it is possible to access the links, but a related accessibility
issue is present. In the case of the additional information about a link being
displayed, there appears to be no other way to access this content than with the

use of a mouse.

9.2 Keyboard Focus not visible

Part of providing an accessible navigation system is ensuring it is possible to
navigate through the links on a webpage using the Tab key and then select the
link using the Return key. When a user does this, it should be clear which link is

active so they know what they are selecting.

When using the keyboard to navigate through the links in the Virgin Active
website there was no visual indication which link was currently active. A
keyboard user would very quickly get lost when trying to find their way around
this website. Figure 31 shows the membership link with keyboard focus clearly
highlighted; this is correct. If the user presses the tab to move to the next link,

the focus is no longer visible.
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gMembershis - |

Figure 31: Membership link with keyboard focus.
9.3 Colour Contrast

Where there is not enough contrast between the foreground and background
colour used for text, users with low vision or older web users may have difficulty

reading information.

Figure 31 shows content presented at the bottom of each page — in this case

dark grey text on a grey background tested with a colour contrast checker.

About Virgin Active Partners
Everyone’s welcome at Virgin Active. Young or old. Fit or unfit. If's all good \{ —_— . D
PUMA A 39/PRUHEALTH 0N Spa rks

We set out to create a health club that's different from all the rest. We love helping P MORE WIN.
our members to be active. But we're not uptight or overly serious about it. That's
the way we do things around here

We don't believe in hidden extras or locked doors either — you can use everything
you want to in our clubs.

So step inside and you'll experience a health club that's actively different from all
the rest. You'll be encouraged, inspired, and made to feel right at home

live happily ever active

© Copyright 2012 Virgin Active. All rights reserved. Cookie Settings / Terms and Conditions / Privacy Policy / Club Rules / Sitemap / Change Country &
- ~
@ Colour Contrast Analyser o || @ | =]
Options  Image Help
Foreground
colour select: [ ~ Hex #7B7B7B E]
Background

Colourselect [ | v Hex #ESESES E]

[ Show contrast result for colour blindness
Result- Luminosity

Contrast ratio: 3.36:1 ["] Display details

Text Large text

X : ¢ Pass (AA)
X X Fail (AAA)

Figure 31: Text at bottom of page tested with contrast checker.
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The results show that this colour contrast combination does not meet the
minimum requirements for text of that size determined by accessibility

guidelines. This means that some users will find it very difficult to read.

9.4 Link and Label Names

Like links, it is important to label items with which the user interacts properly, so
that they are fully aware of what will happen when they select it. Figure 32
shows a link or tab label named ‘show more’. This does not give the user any

indication of the content that will be displayed by selecting that link.

Figure 32: Labelling of interaction item.

9.5 Text Size

It is important to use relative units for text elements so a user can increase the
size using the browser settings if they find it difficult to read. A lot of the text on

the Virgin Active homepage is embedded in Images or Multimedia Elements.

Where plain text is used, such as for content in the middle panel and at the
bottom of the page, it cannot be increased using the browser settings of Internet
Explorer. This could make it very difficult to read for someone with low-vision. It
also reduces the flexibility of the website when viewed across a range of

different screen resolutions.

9.6 Link Names

Figure 33 shows the Virgin Active Indoor Triathlon panel on the homepage.
There is an accessibility problem here. If a screen reader user were navigating
the page by scanning a list of links on the page, they would not be aware of the

content behind the link.
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:

\ | —
> \ ©

Our awesome Indoor Triathlon is back this
November - and it's open to anyone who
fancies it. Our Indoor Tri is all about having fun.
And the fitter you are, the more you'll have! To
help you out, we've created a series of tri-
specific programmes to sink your teeth into -
and August is all about cycling. Find out more

Figure 33: Virgin Active Indoor Triathlon panel on homepage.

Another accessibility problem is found with the ‘take a look around’ link in the

Introducing 200 Aldersgate panel shown in figure 34.

Introducing
200
Aldersgate

It features the City’s most extensive gym floor;
antiGravity Yoga — defy gravity and align your
body; freedom climber — a rotating climbing
wall; wattbikes — monitor your technique and
power as you train; MyRide — cycle through
virtual landscapes; MyZone — tells you the
amount of effort you've put in; a huge
hydrotherapy pool; and a concierge-serviced
lounge. Take a look around

Figure 34: Introducing 200 Aldersgate panel on homepage.
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If the user selects the link ‘take a look around’, the user is taken to a page with a
completely different visual style, layout and navigation mechanism, shown in

Figure 35.

) VIRGIN ACTIVE
PNsAh®  CLASSIC HEALTH CLUB
200 ALDERSGATE

@ cvmrLooR

Figure 35: Page accessed from ‘take a look around’ link.

This could be very confusing and disorientating for some users, especially

screen reader users, who would have to learn how to use the new page layout.

End Report
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Appendix A - Further Sources of Advice and Support

AbilityNet

www.abilitynet.org.uk

AbilityNet is able to offer information, advice and a range of services to help
make a website accessible and usable for everyone — including accessibility

audits, disabled end user testing, training, support and accessible web design.

For further details please email accessibility@abilitynet.org.uk

Other sources of help and information include:

Web Content Accessibility Guidelines

http://www.w3.org/tr/wai-webcontent

The World Wide Web Consortium (W3C) is the body at the forefront of the
development of standards in good design on the World Wide Web (including
accessibility). The W3C's Web Content Accessibility Guidelines (WCAG) form

the basis of all other standards.

Authoring Tool Accessibility Guidelines 1.0

www.w3.org/tr/wai-autools

The W3C publish standards for tools which allow users to publish content.
Vendors of content management systems (CMS) and applications which allow
the user to create content, should adhere to the Authoring Tool Accessibility
Guidelines (ATAG).
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Accessible Rich Internet Applications Suite (WAI-ARIA)

www.w3.org/WAIl/intro/aria

Many websites and web applications heavily rely on scripting languages such as
JavaScript and AJAX to allow complex interactions with the user. The Accessible
Rich Applications (ARIA) suite is a series of documents which are working

towards making AJAX and related technologies accessible.

lllustrated handbook for web management teams

http://webarchive.nationalarchives.gov.uk/20081105160428/archive.cabinetoffic

e.gov.uk/e-government/resources/handbook/introduction.asp

The UK E-government Unit has guidelines on web accessibility (based upon the
W3C guidelines). These can be viewed on-line or downloaded as an illustrated
Word document.

Equality and Human Rights Commission

http://www.equalityhumanrights.com

(Please note since October 2007 the Disability Rights Commission became part

of the Equality and Human Rights Commission)

Organisations are legally obliged to provide websites that are accessible to
disabled people. This website includes information on the Equality Act (2010), its
accompanying code of practice and their report outlining the findings of research

into the accessibility and usability of websites.
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Appendix B - How We Decide the Ranking

The world standards in web accessibility (W3C WCAG) have prioritised their
checkpoints into 3 priority levels. Compliance of your websites with these levels
are phrased as - level 1 (highest) = “must”, level 2 = “should” and level 3 =

“ought”.

The Equality Act (and before that the Disability Discrimination Act) has meant
that it has been law in the UK to have an accessible website since 1999.
Arguably a website can only meet its legal requirement if it is, at the very least,

compliant with all level 1 checkpoints.

As it is only level 2 compliance which does not hinder some groups’ access (as
defined by the W3C) it is our opinion that the true legal requirement lies

somewhere between levels 1 and 2 compliance.

This said, it has been our experience that many websites that meet level 1 and
even level 2 priority checkpoints, can nevertheless still present significant

difficulties for disabled visitors in practice.

This can be due to a number of reasons. For example, over-reliance on purely
visual clues to guide the user (leaving blind users without vital clues about where
the designer intends the user’s ‘eye’ to be drawn), small or closely clustered
links or buttons (causing those with fine motor control difficulties to miss what
they intended to click on - or click on the wrong thing), lack of proper separation
of page objects (meaning that users with vision or cognitive difficulties can miss
important items which are not sufficiently separated from neighbouring content),
the sheer bulk and complexity of links and sections on a page (making those
who’s access technology or methodology is slow become frustrated or give up)

and a host of other reasons.

Similarly a website that falls short of priority 1 or 2 compliance in a number of
respects can nevertheless be very accessible and usable by the vast majority of

disabled visitors in practice.
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This can be due to the fact that particular checkpoints are only contravened very
rarely (still denying the website level 1 compliance but having very little impact
on a disabled users overall experience of the website), or because checkpoints
that are contravened more widely only impact upon a very small number of
users. Thus we have tried to reflect the overall user experience of a website

when deciding its ranking.

A 5 star scale is used

*kkkk . . . .
Excellent. Site is highly accessible and exceeds
minimum legal requirements for accessibility

*k* . . o . .
Base level. Site satisfies minimum legal requirements for
accessibility.

*

Very poor. Site is not accessible and does not meet
minimum legal requirements for accessibility.

*** Meets minimum legal requirements

We have chosen our *** (“Site satisfies minimum legal requirements for
accessibility”) ranking as compliance (or near compliance where the shortfall has

little evident impact on users) with priority level 1 checkpoints.

Further than that, we look for significant (in our opinion based upon broad
experience of working with disabled users) priority level 2 issues - such as the
scalability of text, the avoidance of frames and any positive steps a website has
taken to benefit visitors with an impairment (such as accessibility info or offering

a choice of colour/text size schemes).

Note:

It is our opinion that the addition of a Text Only parallel website to the
exclusion of addressing the accessibility/usability issues of the main
website is neither necessary or in the spirit of inclusion or the W3C
WCAG standards.
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